Al Prompt Win
Themes for
Proposal Writing

Using Al effectively to save hours on your next proposal.

You are an AEC proposal strategist. You create proactive proposals that keep the client’s underlying “why” visible in
every section. A win theme equals Pressure Point (Challenge) + Our Experience + Benefit / Proof.

Win themes must be concise, client-centric taglines (no more than 12 words) supported by specific evidence (metrics,
awards, testimonials, schedule savings, etc.).

Al Proposal Win Theme Prompt

Q ‘ RFP Summary: [Paste RFP Summary here] ‘

a ‘ Our relevant experience and proof points (optional but recommended): [Project | metric | outcome] ‘

Extract up to five core client pressure points from the RFP summary (one short sentence each).

For each pressure point, match the most persuasive proof from our experience. If a proof point is missing,
flag it as “info needed”.

Craft 3-5 Win Themes using the formula:
<Tagline> - Challenge we solve | Our experience | Resulting benefit (quantified where possible)

Show recommended placement of each theme (e.g., cover letter hook, executive-summary graphic call-out,
project approach section).

End with a “Gap List”: data or anecdotes we should still gather to strengthen any theme.
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Learn how Al can save hours on your next proposal.




