
	
Build an Optimized  

	 Website
Create a professional, user-friendly website that  
showcases your services, projects, and expertise.  
Make sure it’s SEO-optimized, mobile-responsive,  
and includes strong calls-to-action.

	
Grow Your Audience  

	 with Social Media
Use LinkedIn, Instagram, and Facebook to post  
project updates, behind-the-scenes content, and 
industry insights. Combine organic posts with paid 
ads to expand your reach.

	
Drive Qualified Leads with  

	 PPC and Google Ads
Launch targeted pay-per-click (PPC) campaigns to 
appear in front of high-intent prospects searching for 
construction services.

	
Leverage Video  

	 Marketing
Create videos that showcase your projects, team, 
and company culture. Share them across your  
website, social channels, and email campaigns to 
boost engagement and build trust.

	
Engage Clients Through  

	 Email Marketing
Use email to nurture leads, stay top-of-mind,  
and turn prospects into clients. Send newsletters, 
project updates, and industry insights directly to  
your audience’s inbox.
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Optimize Visibility  

	 with SEO
Local SEO tactics can help you dominate your  
regional market. Use strategic keywords, strong 
backlinks, and optimized web content to climb 
search engine rankings.

	
Build Trust with Reviews  

	 and Testimonials
Social proof can be the deciding factor for  
prospective clients. Collect and display positive  
client reviews across your website, Google profile, 
and social media.

	
Educate Your Audience  

	 with Content Marketing
Valuable content strengthens your brand and  
improves SEO. Create blog posts, case studies,  
videos, and infographics that answer client questions 
and showcase your expertise.

	
Expand Reach with  

	 Co-Marketing & Partnerships
Partner with architects, designers, and suppliers  
to reach broader audiences, build credibility, and 
expose your services to new potential clients.

	
Maintain Consistent  

	 Branding
A strong, unified brand builds recognition, trust, and 
lasting impressions. Ensure your logo, messaging, 
tone, and visuals are consistent across all platforms.
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For more construction marketing strategies to grow your business, check out the complete 
Construction Marketing Strategies blog or get more resources at openasset.com.

https://openasset.com/blog/construction-marketing/
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